Abstract
INTRODUCTION
Contemporary dynamic environment, fierce competition, globalization and internationalization of business require searching for new, more effective and efficient approach in the market (Dzopolic, Zubovic, Bradic-Martinovic, 2010 ). In the last 40 years, we have seen rapid changes in technology and global competition. Based on these changes, the Within the project communication, it is necessary to define the support of communication (software) that helps to effective and rapid communication during the management of project in industrial manufacturing enterprises.
MATERIALS AND METHODOLOGY OF EXPERIMENT
In this part of paper, we will describe the main aim of the paper, partial goals of the paper, research questions which were asked in the survey, and also methodology of the survey -theoretical research and empirical research.
The main aim of the paper is to analyse the utilisation of the communication channel: communication methods, communication tools and support of project communication in industrial manufacturing enterprises in Slovakia.
The main aim was analysed on the basis of the objectives of elaborating the research questions:
1. The given partial goals of the paper serve as a basis for elaborating the research questions. In the contribution, we chose two research questions, which will be pursued in the following practical part of the article -Attained results:
1 In the research, we interviewed and selected three medium-sized industrial enterprises (number of employees from 50 to 249) and one large industrial enterprise (over 250 employees). Information about communication channel was identified through in-depth individual interviews -semi-structured.
Quantitative research of communication channel was chosen because it is very good and easily quantifiable. Information about communication channel was surveyed by questionnaire. The research involved 128 industrial manufacturing enterprises which use project management. The aim of questionnaire was to analyse whether the industrial manufacturing enterprises in Slovakia deal with communication channel during the management of projects.
The survey was carried out in 85 small, medium and large industrial enterprises in Slovakia (128 respondents).
REACHED RESULTS
The following part of the paper describes the basic results of theoretical and empirical research.
For Based on Table 2 we can state that the international methodologies and standards of project management describe these elements only briefly. In methodologies and standards, most often tools and methods are prescribed. However, in selected methodologies and standards, they are defined only very briefly. Specific procedure for their use in the management of project communication is not defined. Very often, communication channel and its basic elements are engaged in PMBoK® methodology, which is the one of the best theoretical methodologies. However, practical application of the elements is not defined there. Support of communication is not developed in the international methodologies and standards. Based on the above-mentioned theoretical results of this survey we can conclude that it is necessary to deal with this area.
Qualitative research of communication channel
According to the qualitative research which was carried out through semi-structured indepth individual interviews, we can state the following results (Table 3) 
DISCUSSION
The suggestion of Communication channel should be a part of Planning the project communication. The project communication management plan should be part of the project plan, and therefore its preparation and processing is very important. In addition to identifying stakeholders and identifying communication content, we propose to include to the process also identification of methods, tools and support of communication. The proposal is shown in Figure 2 . 
CONCLUSION
The present economy is full of turbulent changes, both social and technological, which create completely new conditions for company activity (Cagáňová, et 
